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The Board of Directors and all the directors of the Company 
hereby guarantee that the report does not contain any false 
presentation, misleading statement or material omissions and 
shall assume individual and joint liability for the authenticity, 
truthfulness and completeness of the contents hereof. 



About the report  

(1) Coverage  

Organization: focusing on Bank of China Limited, the report covers domestic 
tier-one branches and directly-controlled branches, as well as overseas 
branches and subsidiaries.  

Time: from January 1 to December 31, 2010.  

Reporting cycle: annual report.  

(2) Preparation basis  

This report is prepared in accordance with the Sustainability Reporting 
Guidelines (Version 2006) of Global Reporting Initiative (GRI), Financial 
Service Sector Supplement and AA1000 Standard as well as the Opinions of 
China Banking Regulatory Commission on Strengthening the Corporate Social 
Responsibility of Banking Institutions, the Guidelines of China Banking 
Association on the Corporate Social Responsibility of Banking Institutions of 
China and the Guidelines of Shanghai Stock Exchange on Environmental 
Information Disclosure of Listed Companies.  

(3) Data basis  

The financial data contained in the report is prepared in accordance with the 
China Accounting Standards (2006), based on the financial reports of 2010 
audited by PricewaterhouseCoopers Zhong Tian CPAs Limited Company; 
other data is based on the reports of 2010 and the reports of previous years as 
well. The monetary amount mentioned herein is denominated in Renminbi 
unless otherwise specified.  

(4) Guarantee  

For the purpose of guaranteeing the truthfulness and reliability of the report, 
PricewaterhouseCoopers Zhong Tian CPAs Limited Company has been 
commissioned to carry out an assurance engagement on the report within the 
working scope of its assurance report in accordance with the International 
Standard on Assurance Engagements (ISAE) 3000: Assurance Engagements 
other than Audits or Reviews of Historical Financial Information and AA1000 
Assurance Standard (2008).  

(5) Format  

The report will be issued in printed and electronic formats. The electronic 
version is available at the website of BOC (website: http://www.boc.cn).  
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Message from the Chairman  

 

2010 was an extraordinary year. During the year, the Chinese people made 
concerted efforts to overcome difficulties and accomplished the major 
objectives and tasks set out in China’s Eleventh Five-Year Plan. Following the 
scientific outlook on development, we earnestly implemented the 
macroeconomic policies and carried out our development strategy in an 
all-round way. Through promotion of restructuring, expansion of scale, 
prevention of risks and improvement of services, we achieved outstanding 
operating results and made positive contributions to the harmonious 
development of economy and society.  

Over the past year, we adhered to the centurial tradition of “Pursuing 
excellence”, and kept progressing through innovation. We made great efforts 
to transform development mode, and further optimized the structures of assets 
and liabilities, business and income. We stepped up efforts in pushing forward 
business, product and service innovation, improving customer-centered 
marketing service system, enhancing service ability and broadening customer 
base. We strived to boost the integrated development of domestic and 
overseas operations, and continued to lead the market in terms of helping 
Chinese enterprises and individuals to “Go Global” as well as the overseas 
RMB business and cross-border financial services, etc. We intensified the 
comprehensive risk management to enhance the comprehensiveness, 
intensiveness, pertinence and effectiveness of risk management, and 
continuously improve asset quality. We strived to step up the construction of 
service channels, development of information technology and training of 
talents, and further gain the momentum of continuous growth.  

Over the past year, we earnestly performed the social responsibility as a 
state-owned commercial bank. We stepped up financial support for significant 
infrastructure construction, strategic emerging industries, agro-related 
industries, SMEs, individual consumption and low carbon economy, and 
actively promoted the economic restructuring. We endeavored to create a 
favorable environment for our employees and promote employee involvement 
in social undertakings that contributed to the harmonious development of 
enterprise, employees and society.  

2011 is the first year for China to implement its Twelfth Five-Year Plan. In the 
year, we will continuously create value for our shareholders, customers and 
society through scientific development and accelerated transformation of 
development mode. We will broaden development channels for our employees, 
and facilitate their career development with the Bank’s growth. We will 
undertake social responsibility on our own initiative, actively participate in 
public benefit and environmental protection undertakings, and join hands with 
each party to promote the harmonious development of economy and society.  
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Message from the President 

 

The year 2010 witnessed the great efforts made by BOC to tackle the 
complicated situations and continuously improve its value. At the end of the 
year, the Group’s total assets exceeded RMB10 trillion and reached RMB10.46 
trillion, an increase of 19.51% over the beginning of the year; owners’ equity 
(including minority interests) stood at RMB676,150 million, an increase of 
23.97%. After-tax tax increased by 28.52% to RMB109,691 million, and return 
on equity rose by 2.39 percentage points to 18.87%. Taxes paid reached 
RMB42,648 million, and 13,400 new jobs were created by the Bank. 

In 2010, we earnestly adopted the scientific outlook on development, steadily 
promoted business transformation, accelerated the development of a 
resource-saving development mode and achieved better, faster and sustained 
development. Total deposits continued to increase, and fund cost further 
declined. Loans achieved a balanced and moderate growth, and were mainly 
granted for the key industries and projects supported by the state and the 
major construction and areas vital to the people’s livelihood. Fee-based 
business maintained a sound momentum of growth. BOC’s settlement volume 
of international trade continued to rank first among the global peers, its 
superior business fields such as precious metal, exchange settlement and 
sales, and cross-border trade settlement in RMB continued to lead the market, 
and its share in the emerging markets such as bank card and wealth 
management increased rapidly. We adhered to the integrated development of 
domestic and overseas operations. Domestic operations maintained sustained 
and rapid growth, while the advantages in internationalized and diversified 
business continued to strengthen.  

In 2010, BOC continued to perform its social responsibility to serve the general 
public. We promoted the national student loan business and provided help for 
more than 1.28 million students. We went all out to support the fight against 
natural disasters such as earthquake and mud-rock flow in Yushu and Zhouqu, 
and actively provided superior financial services for post-disaster construction. 
We provided excellent financial services for the Shanghai Expo and the 
Guangzhou Asian Games. We continued to push forward the construction of 
“Green Bank”, and further improve the long-acting mechanism of “Green 
Credit”. The balance of green credits reached RMB192,112 million as at the 
end of 2010, an increase of 27.8% over the beginning of the year.  

The year 2011 is still a crucial strategic period for the Bank’s development. We 
will continue to adopt the scientific outlook on development, implement the 
development strategy, seize opportunities, and break through bottleneck. We 
will step up efforts to push forward innovation, transformation and cross-border 
development, and build the Bank into a world-class large banking group.  
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Key performance indicators  

Economic indicator1  

(RMB million or %) 

2010 2009 2008 

Total assets 10,459,865 8,751,943 6,955,694 

Operating income 276,817 232,198 228,288 

Non-performing loan ratio  1.10% 1.52% 2.65% 

Capital adequacy ratio 12.58% 11.14% 13.43% 

Net profit 109,691 85,349 65,073 

Income tax expenses 32,454 25,748 21,178 

Equity attributable to equity holders of 
the Bank 

644,165 514,992 468,272 

SME loan balance (including 
discount)  

1,052,577 911,456 572,079 

Balance of national student loans2 8,633 8,887 8,372 

Social indicator  2010 2009 2008 

Total number of employees (person) 279,301 262,566 249,278 

Proportion of female employees (%) 55.46% 54.72% 53.90% 

Employee satisfaction ratio3 (%) 63.96% 56.67% 44.29% 

Customer satisfaction ratio (%) 96% 96% 91% 

Donation4 (RMB million) 82 58 139 

                                                             
1
 Total assets, operating income, non-performing loan ratio, capital adequacy ratio, net profit, income tax expenses 

and equity attributable to equity holders of the Bank were defined and prepared in accordance with the China 

Accounting Standards (2006).    
2 Loans granted to students suffering from economic difficulties in 129 universities directly under the central 

ministries and 247 local universities to pay tuition and basic living expenses. 
3 The Bank has conducted the employee satisfaction survey at the Head Office and the branches since 2003. The 

Bank independently designed and developed an employee satisfaction model and has carried out surveys on a 

sample basis at the Head Office and tier-one branches since 2006. 
4 Donations made by the Head Office and the branches and subsidiaries of the Bank through non-profit public 

welfare institutions or governmental organizations to the public welfare undertakings including education, health 

care and civil administration or disaster- or poverty-stricken areas. 
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Social indicator  2010 2009 2008 

Social contribution value per share 1.18 1.07 1.03 

Environmental-protection indicator  2010 2009 2008 

Balance of green credits 5  (RMB 
million) 

192,112 150,322 102,022 

 

The social contribution value per share6 of BOC was RMB1.18 in 
2010.  

 

                                                             
5 Credit support to eight industries of hydropower, wind power, nuclear power, photovoltaics, environmental 

protection, energy saving, new energy equipment and new energy vehicles. 
6 Social contribution value per share = (Contribution value of economic performance + Contribution value of 

social performance – Social cost resulted from environmental pollution by the Company)/Total share capital, 

where, Contribution value of economic performance = Annual net profit + Annual total tax payment + Total 

deposit interest paid to customers + Total remuneration of employees; Contribution value of social performance = 

Annual employee welfare and gross social security expenditure + Annual total employee training cost + Annual 

total donations. In 2010, the social cost resulted from environmental pollution by BOC was calculated as the sum 

of the effluent fees and the total fines for violating the regulations concerning environmental protection. 



8 

 

Sustainable development performance  

 

Commitment  Sustainable development objective for 
2010 

Fulfillment 
in 2010  

Commitment to the 
country 

Earnestly implement the macroeconomic 
policies and actively support the 
economic restructuring and 
transformation of development mode 

● 

Commitment to 
shareholders 

Realize healthy and rapid development, 
provide investment returns for the 
shareholders, and enhance risk 
management and internal control for the 
purpose of improving 
comprehensiveness, intensiveness, 
pertinence and effectiveness 

● 

Commitment to 
customers 

Strengthen and improve customer 
relation management, expedite the 
transformation of service mode and 
enhance customer service capability 

● 

Commitment to 
employees 

Uphold the concept of human orientation 
and provide more opportunities to 
facilitate the employees’ career 
development  

● 

Commitment to the 
society  

Step up the support for social 
undertakings and perform its social 
responsibility as a corporate citizen  

● 

Commitment to the 
environment  

Actively push forward “Green Credit” and 
promote the development of low carbon 
economy 

● 

Note:  

●: Annual objectives have been attained, and the implementation is being promoted in a 
continuous manner.    
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About BOC 

 

One-hundred-year history  

 

The Bank was formally established on February 5, 1912 with the approval of Dr. 
Sun Yat-sen. From 1912 to 1949, the Bank functioned as the central bank, 
international settlement bank and international trade bank and achieved sound 
development in all business segments. It has always deemed it its duty to 
serve the general public and revitalize the national financial industry. After the 
founding of the PRC, the Bank, as a state-owned specialized bank engaged in 
foreign exchange, became a key window of the reform and opening-up of the 
state and important channel for overseas financing. In 1994, the Bank was 
restructured into a wholly state-owned commercial bank. In 2003, it initiated 
joint-stock restructuring. In August 2004, it was incorporated into Bank of 
China limited (BOC). BOC successfully went public on Hong Kong Stock 
Exchange and Shanghai Stock Exchange in June and July 2006 as the first 
domestic commercial bank listed in the domestic and overseas capital markets. 
In 2008, BOC became the sole official banking partner of the 2008 Beijing 
Olympics and the Paralympics and reported no errors or customer complaints, 
which was applauded by both Chinese and foreign customers and 
communities.  

In 2010, BOC ranked 14th among the world’s top 1,000 banks by core capital in 
the selection of The Banker Magazine. Among the “Top 100 Most Valuable 
Global Brands” selected by the Financial Times of the UK, BOC ranked fourth 
with a brand value of USD21.96 billion. BOC has been the sole Chinese 
enterprise to be listed in the “Fortune 500” of the Fortune magazine for 22 
consecutive years. In 2010, BOC recorded a total capitalization of USD139.81 
billion, ranking sixth among all listed banks in the world.  

BOC has established an excellent brand image and won the applause of both 
the banking sector and customers in its development history of nearly one 
century for its pursuit of excellence, prudent operation, customer-centered 
service, creditworthiness and exactness.  
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Unique advantages   

 

BOC is one of the largest commercial banks in China, with strong service 
capability in the domestic market and sustained and rapid growth in domestic 
businesses. As at the end of 2010, the Bank had a total of 10,074 institutions in 
the Chinese Mainland, including 37 tier-one branches and directly-controlled 
branches, 288 tier-two branches and 9,745 outlets. In 2010, the net profit of 
the domestic institutions was RMB85,820 million, increasing by 33.30% 
compared to the previous year.  

BOC is the most globalised bank in China. As at the end of 2010, there were 
984 institutions in Hong Kong, Macau, Taiwan and other countries and regions, 
including 711 operating institutions (inclusive of 172 operating institutions in 
Chinese Mainland) and 273 non-operating institutions. In 2010, the net profit of 
the institutions in Hong Kong, Macau, Taiwan and other countries and regions 
was RMB23,871 million, and the total assets as at the end of the year reached 
RMB2.33 trillion, accounting for 21.76% and 21.46% of the Group’s total 
respectively, and significantly higher than those of the domestic peers.    

As the most diversified bank in China, BOC is mainly engaged in commercial 
banking, including corporate banking, personal banking and financial markets 
services. BOC International Holdings Limited (“BOCI”), one of its wholly-owned 
subsidiaries, is the Bank’s investment banking arm. Bank of China Group 
Insurance Company Limited and Bank of China Insurance Company Limited 
(“BOC Insurance”) run the Bank’s insurance business. Bank of China Group 
Investment Limited (“BOCG Investment”), a wholly-owned subsidiary, 
undertakes the Bank’s direct investment and investment management 
business. Bank of China Investment Management Co., Ltd., its controlling 
subsidiary, operates the Bank’s fund management business. BOC Aviation 
Private Limited is in charge of the Bank’s aircraft leasing business.   
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Development strategy 

  

Strategic positioning: 

To be a large multinational banking group with a diversified and integrated 
cross-border business platform, based on a core business of commercial 
banking 

Strategic goal:  

To be a leading international bank, delivering growth and excellence 
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Social responsibility management  

1. Concept of social responsibility  

The Bank has given due regard to corporate social responsibility as an 
important strategy and commitment to society and will resolutely implement 
the policies of the state, service the customers, strengthen corporate 
governance, carry forward excellent culture and support social undertakings to 
push forward the harmonious development of economy and society and make 
concerted efforts with the stakeholders to create a harmonious society and 
become a world-class provider of sustainable financial services.  

2. Core issues in 2010 

The Bank’s core corporate social responsibility priorities include:  

●Disseminate, popularize and incorporate social responsibility concept into 

daily operation and management as an important part of development 
strategy;  

●Implement national macroeconomic policies, support the economic 

restructuring and transformation of development mode, and promote the 
sustainable development of the economy and society;  

●Uphold a prudent risk appetite, strengthen the comprehensive risk 

management and attach importance to the assessment and control of the 
systematic risk, regional risk and risks in key areas;  

●Provide a favorable working environment for employees, facilitate their 

career development with the Bank’s growth;  

●Promote environmental protection, support energy saving and emission 

reduction, and push forward green operation and green economy;  

●Strengthen the communication with domestic and overseas stakeholders and 

promote social responsibility practices across the world to become a good 
corporate citizen.  
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3. Stakeholders  

List of stakeholders  

Stakeholder 
Stakeholders’ 
Expectations 

BOC’s Response 

Country 

Ensure 
preservation and 
appreciation of 
state assets, and 
serve national 
economic 
development 

Maintain prudent operation and 
sustainable growth, implement the 
macroeconomic policies, and step up 
effective credit extension to support the 
development of real economy and further 
the transformation of economic 
development mode; promote service 
innovation, and finance the “Going 
Global” effort of domestic enterprises, 
SME development and the economic and 
social development in the western region 
of China   

Shareholders 

Provide 
satisfactory 
returns on 
investment, and 
guarantee sound 
operation and 
governance 

Enhance business performance, create 
value for shareholders, strengthen 
corporate governance, protect the rights 
and interests of shareholders, carry out 
operations in compliance with the laws 
and exercise effective risk control  

Customers  

Provide 
international and 
diversified 
financial services, 
and improve 
service quality  

Launch innovative products, step up the 
transformation of service mode, 
strengthen customer relationship 
management, IT system and channel 
development to provide comprehensive 
and superior financial services and create 
value for customers  

Staff 

Reasonable 
remuneration and 
welfare, 
satisfactory 
working 
environment, and 
good career 
development  

Formulate fair and just human resources 
policies, an integrated human resources 
management system and effective 
incentive and restraint mechanism in 
domestic and overseas institutions, 
enhance the working environment and 
care for the health of employees and 
provide a diversified career development 
platform  
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Stakeholder 
Stakeholders’ 
Expectations 

BOC’s Response 

Society  Repay the society  

Implement social responsibility 
management, strengthen the cooperation 
with partners, promote social charities, 
perform the responsibility as a global 
citizen and support the development of 
education, culture, arts, science and 
technology and sports 

Environment  

Support the 
development of 
low carbon 
economy, protect 
the environment 
and promote 
sustainable 
development  

Support energy saving and emission 
reduction, strengthen a “Green Credit”, 
innovate in green credit products, build a 
“Green Bank”, create a resource-efficient 
and environment-friendly society and 
promote harmonious development of 
economy, society and environment  

4. Awards  

International Awards 

Organization conferring the award Award received by BOC 

Stanford University USD and IDG 
Group  

Global Competitiveness Brand “China 
Top 10” 

WPP Group Ranked No. 3 in The BrandZ Top 50 Most 
Valuable Chinese Brands 

Financial Times Ranked No. 4 in the World’s Most 
Valuable Financial Brands  

Trade Finance  Best Trade Bank in China 

The Asset  Best Trade Finance Bank (China) 

The Asset  Best Syndicated Loan of 2010 

FinanceAsia Best Trade Finance Bank (China) 

Best Private Banking (China) 

Financial Times Best Private Bank 
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International Awards 

Organization conferring the award Award received by BOC 

The Banker (Asian) Best Wealth Management Award  

Global Finance  Best Corporate Lending Bank (China) 
2010  

Best Foreign Exchange Bank (China) 
2010  

Euromoney  Real Estate Poll 2010  

Best Commercial Bank in China 

Directors & Boards Outstanding Board of Directors award  

IR magazine  Best Annual Report (Mainland China)  

League of American 
Communications Professionals  

Annual Report – Platinum Award 

Best Financial Report Financials – Gold 
award  

 

Domestic Awards 

Institution conferring the award Award received by BOC 

Ministry of Education Advanced Enterprise in Subsidizing 
Students in National Institutions of Higher 
Education 

China Business News Bank of the Year 2010   

People’s Daily Online  The People’s Social Responsibility Award  

China WTO Tribune sponsored by 
the Ministry of Commerce 

Leading Enterprise Award for corporate 
social responsibility  

Sohu  Best Corporate Social Responsibility 
Award  

China Business  Financial Social Responsibility Award  
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Domestic Awards 

Institution conferring the award Award received by BOC 

The selection of “Chinese Herald” 
jointly sponsored by the International 
Pioneer Post and the Reference 
News 

2010 Social Responsibility Enterprise 
Award  

21st Century Business Herald Best Corporate Citizen  

Best Globalization Bank in Asia 

Chinese-funded Excellent Private 
Banking Brand of the Year  

ChinaHr.com Best Employers in Financial Sector TOP 
10 

Economic Observer Best E-Bank in China 

Chinese Electronic Commerce 
Association  

Best Online Bank 

NetEase Best Mobile Banking Brand Promotion 
Award  

Global Compact Network China  UN Global Compact Notable COP  

The Community Chest of Hong Kong  Annual Award of “Top Fund-raising 
Corporations” 
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I. Commitment to the country 

In 2010, the Bank continued to uphold the scientific outlook on development 
and earnestly implemented national macroeconomic policies in terms of 
promotion of restructuring, expansion of scale, prevention of risks and 
improvement of services, in response to the complicated economic and 
financial situations in the world. The Bank gave full play to its important role as 
a large commercial bank in the promotion of economic and social development, 
and made great contribution in expediting the transformation of economic 
development mode and promoting steady and rapid economic development.  

(I) Preservation and appreciation of state-owned assets   

In 2010, the Bank maintained sound operation and achieved good operating 
results. As at the end of 2010, the Bank had total assets of RMB10,459,865 
million, a year-on-year increase of 19.51%, and paid taxes of RMB42,648 
million, achieving preservation and appreciation of state-owned assets.  

(II) Implementation of macroeconomic regulatory policy  

1. Reasonably controlling credit extension and promoting industrial 
restructuring  

In 2010, the Bank stepped up credit management and made reasonable 
arrangements for the scale, progress and rhythm of credit extension in light of 
national macroeconomic policies, with a view to supporting the sustainable 
and healthy development of real economy. As at the end of 2010, the balance 
of RMB-denominated corporate loans extended by domestic branches was 
RMB2,910,239 million, an increase of 14.98% over the end of the previous 
year; the market share of the foreign currency-denominated corporate loans 
maintained the leading position.  

Pursuant to the national industrial policy, the Bank closely linked the 
optimization of credit structure to the industrial restructuring on its own initiative, 
strictly practiced the principle of “guaranteeing some loans while reducing 
others and giving differentiated treatment to customers”, and reasonably 
controlled credit orientation. The Bank stepped up credit support for the key 
areas of the state, enhanced the control of the credits to high 
energy-consuming, highly polluting and resource-intensive industries, and 
gave full play to the role of bank credit in industrial restructuring. In 2010, the 
Bank made efforts to support the development of key basic industries such as 
energy, transportation and major infrastructure projects and strategic emerging 
industries such as energy saving and environmental protection, new energy 
and new materials, and promote the development of the protection of the 
people's livelihood, expansion of domestic demand, ocean economy, culture 
industry, carbon finance, and other relevant industries. The Bank continued to 
strictly implement the access standards for the industries with overcapacities, 
adopt more rigorous new loan conditions and reduce the loans extended to the 
projects with obsolete capacities. The percentage of the balance of loans 
extended to the industries with overcapacities as at the end of the year 
decreased 0.28 percentage point over the beginning of the year, of which the 
non-performing ratio was lower than the average level of the Bank.  
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The Bank earnestly implemented the state policies and measures on the real 
estate market, strictly controlled the orientation of real estate loans, stepped up 
credit support for the construction of government-subsidized housing and 
affordable housing, carried forward differentiated personal housing credit 
policies, and promoted the healthy development of the real estate market. The 
floor area of government-subsidized housing supported by the Bank was 24.72 
million square meters; the balance of loans extended by domestic branches to 
real estate companies as at the end of the year reached RMB296.7 billion, with 
a NPL ratio of 1.01%, down 0.48 percentage point from the beginning of the 
year. 

Major measures adopted by BOC to step up management of real 
estate credits  

 Give priority to the real estate enterprises with promising market prospect 
and good economic benefits and in compliance with the related national 
policies ;  

 Actively support the construction of medium and small ordinary commodity 
houses and government-subsidized housing;  

 Strengthen the full-process management of real estate development loans;  

 Prevent credit funds from illegally flowing into the real estate market;  

 Strictly implement a differentiated personal housing loan policy and 
prohibit personal consumer loans from being used in house purchase.  

2. Promoting the development of consumer credit and boosting the 
expansion of domestic demand and the improvement of people’s 
livelihood   

The Bank actively implemented the state policy of expanding domestic 
demand and improving people’s livelihood, and stepped up consumer credit 
extension to provide customers with all-around services on consumption 
demands such as purchase of housing and automobile, education, travelling 
and entrepreneurship and finally enhance the contribution of consumption to 
economic growth. In 2010, the personal loans extended by the domestic 
institutions reached RMB238,099 million, up 24.32%. As at the end of 2010, 
the balance of RMB personal loans of the domestic institutions was 
RMB1,217,171 million, increased by 24.32% compared to the beginning of the 
year. Among which, the balance of personal housing loans was RMB971,216 
million, an increase of 20.72%, and that of personal automobile loans was 
RMB59,374 million, up 11.44%. 
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Balance of personal loans and personal loans extended during 
2006-2010  

 

Case: Remuneration-based loan fuels personal consumption  

Remuneration-based loan is a tailored service program designed by the Bank 
for the financial demand of wage-earning class and other particular customer 
groups based on personal credit. By the modes of active credit extension and 
repayment account management, the program associates the loan account 
with the remuneration account, not only meeting the ordinary consumption 
demands of customers but also providing financial support to meet customers’ 
consumption demands, such as education, training and medical treatment 
guarantee.  

“The satisfaction investigation report on personal customers of BOC shows 
that personal loan customers gave a high satisfaction, of which the satisfaction 
of customers for personal customer loans, typically remuneration-based loans, 
was higher.”  

                                 - Ipsos Market Consulting 
Company  

3. Strengthening agro-related financial services and supporting the 
development of agriculture, rural areas and farmers  

The Bank earnestly implemented the state policy on development of 
agriculture, rural areas and farmers, continued to step up agro-related loan 
extension, and launched the “Bank of China Yi Nong Dai” financial product to 
agro-related customers to benefit farmers by financial means. As at the end of 
2010, the Bank extended 5,194 agro-related loans of RMB3,278 million, 
providing effective financial support for the development of agriculture, 
construction of rural areas and prosperity of farmers.   
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(III) Serving the “Going Global” strategy of China 

The Bank actively responded to and supported the implementation of China’s 
“Going Global” strategy, further improved global service network and business 
platform, and stepped up global financial service capability to satisfy the 
demands of cross-border financial services.  

1. Enhancing global service capability  

As the most globalised commercial bank in China, the Bank continuously 
promoted the construction of a global financial service network. The Bank set 
up Taipei Representative Office in September 2010, becoming the first 
mainland bank to establish banking institutions in Taiwan. The Bank also 
established 12 new institutions in the other countries and regions. With the 
presence of the Bank’s institutions in Hong Kong, Macau, Taiwan and 31 
countries and regions at present, the global network distribution has been 
further improved. In 2010, the Bank continued to give full play to coordination 
role of the three syndicated loan centers and information centers in America, 
Europe and Asia-Pacific regions to optimize regional customer structure and 
asset structure and increase the overseas business volume and earnings.  

Case: Establishment of Brussels Branch 

BOC Brussels Branch formally went into operation in Brussels, the capital of 
Belgium, in December 2010, making BOC the first Chinese bank with a 
branch in Belgium. The branch provides a full range of financial services for 
the companies engaged in bilateral economic and trade activities, Chinese 
institutions, overseas Chinese and Chinese students studying abroad.  

The Bank has been devoted to improving the integrated cross-border financial 
services through active innovation in overseas business mode. The Bank 
comprehensively boosted the modes of “global customer manager system” 
and the “global uniform credit”, improved the management system, working 
modes and assessment mechanisms and established the offer authorization 
mechanism for global customer manager to provide more efficient and 
convenient services. By the end of 2010, the Bank had provided global 
customer manager services for 53 enterprises, and granted contracted 
financing amount of USD17.68 billion via global uniform credit products, with 
outstanding loans of USD8,540 million. The Bank launched an innovative 
“Chinese business counter” mode to expand businesses scope depending on 
correspondent banks. By the end of 2010, the Bank had signed cooperative 
agreements with the commercial banks of three countries, namely Oman, Peru 
and Ghana.  


