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Business Review
Operating income for each line of business of the Group is set forth in the following table:

Unit: RMB million, except percentages

For the six month period 

ended 30 June 2017

For the six month period 

ended 30 June 2016

Items Amount % of total Amount % of total
Commercial banking business 224,692 90.47% 217,317 82.75%

Including: Corporate banking business 104,192 41.95% 108,718 41.40%

Personal banking business 80,811 32.54% 77,434 29.49%

Treasury operations 39,689 15.98% 31,165 11.86%

Investment banking and insurance 14,174 5.70% 11,433 4.35%

Others and elimination 9,502 3.83% 33,869 12.90%

Total 248,368 100.00% 262,619 100.00%

A detailed review of the Group’s principal deposits and loans is summarised in the following table:

Unit: RMB million

Items

As at

30 June 2017

As at

31 December 2016

As at

31 December 2015
Corporate deposits

 Domestic: RMB 5,489,898 5,213,790 4,818,850

 Foreign currency 429,646 378,368 314,162

 Hong Kong, Macau, Taiwan and overseas operations 1,483,062 1,401,055 1,310,194

 Subtotal 7,402,606 6,993,213 6,443,206

Personal deposits

 Domestic: RMB 4,644,965 4,349,300 3,982,160

 Foreign currency 323,371 342,045 257,439

 Hong Kong, Macau, Taiwan and overseas operations 933,311 869,441 759,726

 Subtotal 5,901,647 5,560,786 4,999,325

Corporate loans

 Domestic: RMB 4,690,210 4,496,888 4,402,258

 Foreign currency 338,005 336,294 398,103

 Hong Kong, Macau, Taiwan and overseas operations 1,943,430 1,735,787 1,569,551

 Subtotal 6,971,645 6,568,969 6,369,912

Personal loans

 Domestic: RMB 3,250,668 2,983,945 2,397,327

 Foreign currency 1,238 1,381 1,406

 Hong Kong, Macau, Taiwan and overseas operations 427,152 419,067 367,215

 Subtotal 3,679,058 3,404,393 2,765,948
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Commercial Banking

Domestic Commercial Banking

In the first half of 2017, the Bank’s domestic commercial banking business recorded an operating income of 

RMB188.437 billion, an increase of RMB3.909 billion or 2.12% compared with the same period of the prior year. 

Details are set forth below:

Unit: RMB million, except percentages

For the six month period 

ended 30 June 2017

For the six month period

ended 30 June 2016

Items Amount % of total Amount % of total
Corporate banking business 91,735 48.68% 93,704 50.79%

Personal banking business 72,086 38.25% 68,875 37.32%

Treasury operations 23,536 12.49% 21,463 11.63%

Other 1,080 0.58% 486 0.26%

Total 188,437 100.00% 184,528 100.00%

Corporate Banking

Corporate Deposits

The Bank accelerated the development of its corporate 

liability business, strengthened active liability 

management, vigorously sought more stable deposits 

and enhanced business guidance for its branches, so as 

to strengthen its risk prevention and control capability 

and promote the health and steady growth of corporate 

deposits. Seizing business opportunities arising from 

key areas, the Bank actively increased its administrative 

institutions deposits, strengthened refined management 

for non-loan customers, made full use of the 

contribution of cash management and basic settlement 

businesses to deposit business, expanded corporate 

deposit sources and exploited the growth potential 

of deposits. As at 30 June 2017, RMB corporate 

deposits in the Bank’s domestic operations totalled 

RMB5,489.898 billion, an increase of RMB276.108 

billion or 5.30% compared with the prior year-end. 

Foreign currency corporate deposits totalled USD63.422 

billion, an increase of USD8.879 billion or 16.28% 

compared with the prior year-end.

Corporate Loans

The Bank continued to strengthen its support for the 

real economy, fully carried out supply-side structural 

reform, actively supported key investment areas and 

boosted the transformation and upgrading of the 

domestic economy. It also continually upgraded its 

credit structure by making better use of new assets and 

revitalising its existing credit assets, and provided more 

credit support for the “Made in China 2025” initiative, 

the “mass entrepreneurship and innovation” initiative, 

people’s livelihood consumption, strategic emerging 

industries and green and low-carbon industries. The 

Bank stepped up the transformation of its corporate 

banking services and helped customers to broaden their 

financing channels so as to meet their diverse financing 

needs. As at 30 June 2017, RMB corporate loans of 

the Bank’s domestic operations totalled RMB4,690.210 
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billion, an increase of RMB193.322 billion or 4.30% 

compared with the prior year-end. Foreign currency 

corporate loans totalled USD49.894 billion, an increase 

of USD1.416 billion or 2.92% compared with the prior 

year-end.

Trade Finance and Services

Fully leveraging its traditional advantages in 

trade finance, the Bank actively supported the 

implementation of national strategies such as the 

“Belt and Road” initiative, RMB internationalisation 

and the development of free trade zones (FTZs). The 

Bank vigorously developed supply chain financial 

services and achieved breakthroughs in terms of online 

supply chain finance, overseas supply chain finance 

and aircraft leasing factoring services. It accelerated 

the innovation and promotion of structured financial 

products for the global bulk commodity business and 

further consolidated its competitive advantages in key 

products such as letter of guarantee, forfaiting and 

factoring. It supported the Shanghai Commercial Paper 

Exchange Corporation Ltd. and promoted its electronic 

commercial draft business. The Bank continuously 

improved its basic settlement account service capacity, 

thus achieving steady growth in payment service 

volume. In the first half of 2017, the Bank’s domestic 

institutions maintained its leading market share in 

international trade services and cross-border RMB 

payment services.

Cash Management

Leveraging the advantages arising from its globalised 

operations, the Bank continued to improve its global 

cash management services, and developed a product 

ecosystem comprised of four subsystems, namely the 

“Global Cash Management Platform, Swift Direct 

Connection, Bank Host-to-Host Direct Connection 

and Multi-Bank Cash Management System”. With 

this capacity, the Bank not only provided integrated 

onshore-offshore cash management services for 

multinational corporations, but also delivered 

standardised, one-stop comprehensive financial 

solutions to local customers, thus constantly improving 

customer experience.

Financial Institutions Business

The Bank continued to deepen comprehensive 

cooperation with various global financial institutions, 

including domestic banks, overseas correspondent 

banks, non-bank financial institutions, overseas central 

banks, sovereign wealth funds and international 

financial organisations. It enhanced its integrated 

financial services platform and maintained a leading 

position in terms of financial institution customer 

coverage. The Bank established correspondent 

relationships with more than 1,600 institutions in 176 

countries and regions and opened 1,480 cross-border 

RMB clearing accounts for correspondent banks from 

120 countries and regions, holding a leading position 

among domestic banks. It also promoted the RMB 

Cross-Border Interbank Payment System (CIPS) and 

signed cooperation agreements for indirect participants 

with 183 domestic and overseas financial institutions, 

seizing the largest market share. The Bank’s custodian 

service for Qualified Foreign Institutional Investors (QFIIs) 

and RMB Qualified Foreign Institutional Investors (RQFIIs) 

ranked among the top in terms of both customer base 

and business scale. The Bank was appointed as the 

sole USD clearing bank by the Asian Infrastructure 

Investment Bank, and signed comprehensive strategic 

cooperation agreement with Shenzhen Stock Exchange 

and Dalian Commodity Exchange. To support the “Belt 

and Road” initiative, the Bank served as the partner 

bank of the Department of Finance of the Philippines 

for the 12th ASEAN Finance Ministers’ Investor Seminar 

(AFMIS), helped to organise the working meeting on 
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the establishment of the Asian Financial Cooperation 

Association, and invited senior executives of financial 

institutions of the “Belt and Road” countries to 

attend the “Belt and Road” Forum for International 

Cooperation. In the first half of 2017, the Bank ranked 

first in terms of market share in foreign currency 

deposits from financial institutions. It also led its peers 

in B-Share clearing business volume. The inbound 

international settlement business volume directed to the 

Bank by its overseas correspondent banks also ranked 

first in the market. In addition, the market share of its 

bancassurance business further increased.

SME Finance

The Bank fully implemented national policy measures 

for the development of SMEs, and actively developed 

innovative service models to support their sustainable 

development. In the first half of 2017, loans granted 

to micro and small-sized enterprises in the Chinese 

mainland grew steadily, with the Bank satisfying 

the regulatory requirement of the “Three No-Less-

Thans”, that is, a micro and small-sized enterprise loan 

growth rate of no less than the average growth rate 

of domestic loans, a number of micro and small-sized 

enterprise borrowers of no less than that of the same 

period of the prior year and a loan approval ratio for 

micro and small-sized enterprises borrowers of no less 

than that of the same period of the prior year. The Bank 

followed the “Belt and Road” initiative and supported 

“mass entrepreneurship and innovation” by promoting 

cross-border investment and trade cooperation between 

SMEs, in order to solve the financing difficulties for 

SMEs. It further improved its cross-border matchmaking 

services to help SMEs break geographical, language 

and cultural barriers and boost the interconnection 

of global markets, technologies, talents and capital. 

Since 2014, the Bank has organised 35 cross-border 

matchmaking events, attracting over 20,000 SMEs from 

80 countries and regions, and covering five continents. 

In the first half of 2017, the Bank successfully held 

SME cross-border investment and trade cooperation 

conferences in the EU, the Philippines, Thailand, Tianjin 

and Liaoning. In addition, the Bank continuously 

strengthened risk control and compliance management, 

improved its early-warning mechanisms on asset quality 

management, and further enhanced its capabilities 

in identifying and mitigating credit risk, thus keeping 

SME loan quality stable and controllable. As at 30 June 

2017, the Bank’s outstanding loans to micro and small-

sized enterprises3 amounted to RMB1,375.8 billion, an 

increase of RMB90.9 billion compared with the prior 

year-end. The Bank served 2.89 million SME customers 

and granted SME loans of RMB2,000.9 billion.

Pension Business

In an effort to support the development of China’s 

social security system, the Bank continuously increased 

its pension-related product offerings, promoted product 

innovation, optimised service system functions and 

developed a comprehensive service system. It provided 

a range of pension-related financial services including 

enterprise annuities, occupational annuities, social 

security, employee benefit plans, employee stock 

ownership plans and pension security management 

products, thus enhancing customer satisfaction. As at 

30 June 2017, the total number of individual pension 

accounts held by the Bank reached 4.2548 million, an 

increase of 85.8 thousand or 2.06% compared with 

the prior year-end. Assets under custody amounted to 

RMB175.464 billion, an increase of RMB18.144 billion 

or 11.53% compared with the prior year-end, with the 

Bank serving more than 10,000 clients.

3 Micro and small-sized enterprise loans statistical standards are executed in accordance with the Guiding Opinions on Financial 

Services for Micro and Small-sized Enterprises in 2014 (Yinjianfa [2014] No. 7).



23Bank of China Limited 2017 Interim Report

Personal Banking

Personal Deposits

The Bank leveraged its advantages in comprehensive 

financial services, ramped up innovation in personal 

deposit products and provided customers with deposit 

products of flexible terms and types with the aim 

of meeting their diverse needs. It actively expanded 

fundamental businesses such as salary payment agency, 

collection and payment agency, sweep agency and 

escrow agency, thus promoting steady growth in its 

personal deposit business. It made great efforts to 

formulate a “BOC Good Accounts” system, providing 

customers with a more convenient, safer and more 

intelligent service experience. It continuously enriched 

its personal foreign exchange services. The number of 

currencies offered for personal deposit and withdrawal 

increased to 25 and the number of convertible 

foreign currencies increased to 33, allowing the Bank 

to maintain its competitive advantage in foreign 

exchange services. Leveraging the advantage of the 

Group’s remittance network, the Bank launched cross-

border remittance services within the Group covering 

34 countries and regions, including the UK, Canada, 

Australia, the USA, Hong Kong and Macau, so as to 

improve the customers’ experience continually. As 

at 30 June 2017, the Bank’s domestic RMB personal 

deposits totalled RMB4,644.965 billion, an increase of 

RMB295.665 billion or 6.80% compared with the prior 

year-end. Personal foreign currency deposits amounted 

to USD47.734 billion, maintaining a leading position in 

terms of market share.

Personal Loans

The Bank implemented the national policies of 

expanding domestic demand, promoting consumption 

and supporting the real economy by steadily expanding 

its personal loan business. It continued to implement 

differentiated residential mortgage loan policy, 

prioritised the needs of residents seeking to buy 

owner-occupied and extended residential mortgage 

loans on a rational basis. It promoted “BOC E-Credit” 

products to render faster and more efficient its whole-

process online credit consumer loan service. The Bank 

made greater efforts in the development of campus 

loans, having served as the host bank for government-

sponsored student loans of central government-

administered colleges for many years (2004–2020). It 

launched the “BOC E-Credit • Campus Loan”, the first 

of its kind offered by banks, to serve colleges all over 

the country, with coverage already achieved for colleges 

in Hubei, Jiangsu and Guangdong Province. As at 30 

June 2017, the total amount of RMB personal loans of 

the Bank’s domestic operations stood at RMB3,250.668 

billion, an increase of RMB266.723 billion or 8.94% 

compared with the prior year-end.

Wealth Management and Private Banking

The Bank accelerated the development of its wealth 

management business and continually improved 

its private banking service by steadily sharpening 

its competitive edge. Specifically, the Bank further 

cultivated its customer relationship manager teams, 

made unremitting efforts to enhance customer 

relationships and improve customer experience, 

thereby recording a fast growth in the number of 

mid- and high-end customers and their assets under 

management (AUM). Drawing on the competitive 

advantages arising from its diversified operations and 

integrated domestic and overseas resources, the Bank 

continued to build an integrated financial services 

platform to provide high quality wealth management 

services for mid- and high-end customers. It diversified 

its exclusive private banking product system, optimised 

the product research and development model, 
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enhanced its capability to innovate investment products 

and built up an open-architecture multi-level product 

screening and selection platform. The Bank provided 

customised family trust and discretionary asset 

management services to its private banking customers, 

and pioneered to launch a combined service of family 

trust and discretionary asset management. Centring on 

the themes of education and philanthropy, the Bank 

continued to diversify the exclusive service offering of 

“BOC Private Banking Prestigious Activities” and carried 

out the “Spring Buds Programme” to assist students. 

In view of the cross-border financial needs of its 

customers, the Bank successfully held 11 road shows to 

promote cross-border services. It continued the global 

expansion of its private banking business, and, pivoting 

around Hong Kong, Macau and Singapore, built up an 

integrated private banking network servicing the entire 

globe. As at 30 June 2017, the Bank had set up 7,711 

wealth management centres, 498 prestigious wealth 

management centres and 39 private banking centres in 

the Chinese mainland.

Bank Card

The Bank actively pushed forward credit card innovation 

and enhanced its products for mid- and high-end, 

cross-border, business travel, youth and fashionable 

urban customers so as to increase cardholders’ interests 

and deliver better card use experience for them. It 

offered such star products as BOC Diamond Cards, BOC 

Great Wall World Elite Credit Cards, BOC Car Cards, 

BOC Titanium Lady Cards, BOC Overseas Student 

Cards and BOC City Fun Cards, and issued such new 

cards as PyeongChang Olympic Winter Games Cards, 

American Express Multi-Currency Cards, Australia 

Travel Cards and JJL Overseas Education Co-branded 

Cards. It devoted efforts to building up three consumer 

finance products, namely EasyPay Instalments, 

Scenario-oriented Instalments and Customer-oriented 

Instalments. It also comprehensively deepened its 

“White List” management mechanism, launched an 

automatic instalment function, improved advanced 

credit extension and accelerated the professionalisation 

of its consumer finance operations. The Bank created an 

internet-based and resource-light customer attraction 

model. Relying on online consumption and service 

scenarios, it provided multiple channels for customers 

to realise fast card application, approval and issuance. 

It improved its mobile payment product portfolio, 

launching the UnionPay Standard QR code payment 

products and wearable payment products for Huawei 

Watch, etc. It upgraded online service platforms such 

as the official “BOC Credit Card” WeChat account and 

the “Colourful Life” mobile app, and enriched new 

dimensions of services offered by the “Smart Buy” 

and preferential merchants platform, so as to immerse 

customers in an all-round high quality experience when 

using online mobile applications. The Bank launched a 

stereoscopic marketing system and focused on the four 

brand activities of “BOC VIP Day”, “Global Splendours 

in One Card”, “BOC Overseas E-shopping” and “More 

Instalments, More Gifts”. It advanced the 360-degree 

management of the customer card usage life cycle 

and launched dynamic credit limit management, thus 

forging an integrated service system. As at 30 June 

2017, the Bank’s cumulative number of effective credit 

cards totalled 64.2743 million, an increase of 8.32% 

compared with the prior year-end. In the first half of 

2017, the instalment volume reached RMB133.444 

billion, an increase of 37.45% compared with the same 

period of the prior year.

The Bank continued to improve its debit card product 

and service system. Leveraging its strengths in foreign 

exchange and cross-border services, it unveiled the 

Great Wall Cross-border Debit Card, the first EMV 

international multi-currency debit card in the Chinese 

mainland, to provide cross-border customers with more 
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convenient payment and settlement services. It stepped 

up efforts in mobile payment scenario applications and 

promoted debit card payment by QR code scanning. It 

enabled B2C and C2C payment by QR code scanning 

and the automatic triggering of “BOC E-Credit” in 

scenarios such as consumption, thus realising such debit 

cards functions as online and offline consumption, ATM 

withdrawal, transfer and real-time lending. Rolling out 

the “People’s Livelihood Finance” service, the Bank 

issued social security cards with financial functions in 

nearly 30 provinces (including municipalities directly 

under the Central Government) in cooperation with 

local Human Resources and Social Security Bureaux. 

These functions deliver financial services including 

collection and payment agency in social insurance 

funds (including pension insurance funds, medical 

insurance funds, unemployment insurance funds, 

work-related injury insurance funds and maternity 

insurance funds), investment of wealth management 

products and preferential measures for settlement. 

It also issued the “resident health card with financial 

function” in provinces such as Guangdong, Liaoning, 

Hebei, Guizhou, Sichuan and Shandong, offering 

treatment payment and health management services 

to cardholders. The Bank actively expanded its network 

of cooperative merchants in a variety of sectors such as 

social security, healthcare, travel, shopping and food 

services, thus enhancing the rights and interests system 

of debit card holders.

Financial Markets Business

Securities Investment

The Bank strengthened its research and judgment 

capabilities regarding market interest rates, actively 

seized market opportunities arising from interest rate 

changes, increased its investment in RMB interest rate 

bonds and high quality credit bonds and rationally 

adjusted its investment portfolio duration, thus further 

optimising its investment structure. Consistent with 

national macroeconomic policy, the Bank participated 

in local government bond investment in a professionally 

sound manner. The Bank tracked trends in international 

bond markets and optimised its foreign currency 

investment portfolio, managing interest rate risk and 

credit risk more effectively.

Trading

Actively responding to market changes, the Bank 

constantly strived for innovation-driven development 

and endeavoured to set up an internationalised 

trading product system and customer system, 

thus driving stable and rapid growth in its trading 

business. Specifically, it explored the construction of 

an integrated global marketing system, intensified 

its strategic marketing planning and enhanced its 

brand image. It strengthened the marketing support 

and professional services offered to branches by the 

Head Office by building a far-reaching mechanism 

for cooperation between them, thereby boosting its 

marketing efficiency. The Bank improved mechanisms 

for its spot exchange trading business and promoted 

the diversified and sustainable development of its 

forward exchange trading business. It also reinforced 

customer segmentation in its foreign exchange 

business and the expansion of its key customer bases, 

held the first “BOC Foreign Exchange and Option 

Trading Competition”, pushed forward the balanced 

development of its RMB and foreign currency option 

business, enlarged its customer base for precious 

metals and commodities and promoted its RMB and 

foreign currency interest rate-related hedging business, 

further improving its business structure. The Bank 

kept enhancing product innovation and bolstered its 

support to the real economy and to customers engaged 

in projects related to the “Belt and Road” initiative. It 
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launched agency trading of quanto options, expanded 

14 underlying for commodities trading, and conducted 

RMB gold enquiry options trading business on the 

Shanghai Gold Exchange. It officially launched “Interest 

Bearing Gold”, further diversifying its hedging and 

trading instruments. Following trends in e-finance and 

big data, it improved its mechanisms for promoting 

online trading, optimised its “E Rong Hui” trading 

services and launched the “Jin Qiu” precision marketing 

project, effectively increasing its online trading volume. 

Actively playing its part in the opening up of domestic 

financial markets, the Bank promoted its agency 

business in the interbank bond market and foreign 

exchange market to overseas institutional investors 

and established trading relationships. The Bank also 

continuously sharpened its risk management capacity 

and advanced the building of a credit risk mitigation 

mechanism to ensure sound business development. 

The Bank secured its leading market share in foreign 

currency exchange against the RMB.

Investment Banking and Asset Management

The Bank put service of the real economy at its core, 

while fully utilising its internationalised and diversified 

operations. Operating compliantly and developing 

steadily, it provided customers with comprehensive, 

professional and customised investment banking and 

asset management services. It facilitated the building 

of China’s multi-layered capital markets system and 

the bi-directional opening-up of its financial markets, 

as well as supporting customers’ onshore and offshore 

financing needs. It assisted overseas issuers in issuing 

Panda Bonds, and acted as global coordinator for the 

first Chinese enterprise’s green euro-denominated 

bond issuance. It also acted as the only Chinese 

underwriter for Luxembourg’s issuance of EUR2 

billion of sovereign bonds. The Bank strengthened 

the build-up of its professional investment capacity, 

optimised asset allocation structure and launched the 

Global Asset Management System (GAMS), achieving 

integrated operation among its front, middle and back 

offices. It enhanced the quality of its financial advisory 

services, providing professional advisory services in the 

areas of financing plans, cross-border investment and 

financing, M&A and corporate restructuring, so as to 

satisfy customers’ fundraising and professional advisory 

requirements. It steadily promoted its credit asset-

backed securitisation business, issuing four credit asset-

backed securities with a total amount of RMB15.853 

billion, including two residential mortgage-backed 

securities, its first non-performing residential mortgage-

backed security and its first non-performing credit card 

asset-backed security.

In the first half of 2017, the Bank led the way in terms 

of interbank market Panda Bond underwriting amounts, 

ranked first among domestic peers in terms of market 

share for underwriting offshore RMB-denominated 

bonds, and ranked first in terms of market share as an 

underwriter of Chinese enterprises’ investment grade 

offshore G3 currency (i.e. USD, EUR and JPY) bonds. It 

had issued 3,936 wealth management products with a 

total outstanding value of RMB1,438.6 billion, including 

RMB1,100.4 billion of non-principal-guaranteed 

products and RMB338.2 billion of principal-guaranteed 

products.

Custody Business

Faced with a changing environment, the Bank 

pushed forward product innovation, tailored its 

services to different customers, optimised its business 

processes and practised all-round risk control so as 

to achieve continued growth of custody assets. The 

Bank seized market opportunities, accelerated the 

promotion of custody products including pension fund, 

securitisation, industry fund, Panda Bond fund and fund 
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administration, and built on the sales performance of 

its basic pension fund business. The Bank constantly 

improved the competitiveness of its global custody 

services by setting up a cross-border product system, 

creating a linked sales network, promoting the 

functional integration of its global custody system, 

enhancing both the scale and service level of its 

overseas custody centres and building a cross-border 

custody service network with overseas institutions and 

foreign custodian banks complementing each other. 

The Bank also sped up the construction of its online 

custody service so as to improve the “smart” experience 

of the client. As at 30 June 2017, the Group’s asset 

under custody reached RMB8.68 trillion.

Village Bank

BOC Fullerton Community Bank actively implemented 

national strategies on agriculture, farmers and rural 

areas, with the aim of “focusing on county area 

development, supporting farmers and small-sized 

enterprises, and growing together with communities”. 

It is committed to providing modern financial services 

to farmers, micro and small-sized enterprises, individual 

merchants and the wage-earning class, thus promoting 

the construction of China’s “New Countryside”. BOC 

Fullerton Community Bank significantly expanded 

its institutional reach with a focus on counties in 

central and western regions where financial services 

were previously lacking. As at 30 June 2017, 82 BOC 

Fullerton Community Banks and 86 sub-branches 

had been established in 12 provinces (including 

municipalities directly under the Central Government). 

In particular, 78% of BOC Fullerton Community 

Banks and sub-branches were located in central and 

western regions, and 33% were in official poverty-level 

counties. BOC Fullerton Community Bank has become 

the largest domestic village bank in terms of total 

institutions and business scope. As at 30 June 2017, 

BOC Fullerton Community Bank served 1.1924 million 

customers, an increase of 13.79% compared with the 

prior year-end. The registered capital amounted to 

RMB3.353 billion and the total assets and net assets of 

these banks stood at RMB32.287 billion and RMB3.942 

billion respectively. The balances of total deposits and 

loans of these banks were RMB21.569 billion and 

RMB20.384 billion respectively, an increase of 6.67% 

and 10.12% compared with the prior year-end, among 

which loans to farmers and micro and small-sized 

enterprises accounted for 92.54%. The NPL ratio was 

1.91% and the ratio of allowance for loan impairment 

losses to NPLs stood at 210.97%. As at 30 June 2017, 

BOC Fullerton Community Bank achieved a profit for 

the period of RMB67.68 million.

Overseas Commercial Banking

In the first half of 2017, the Bank practically 

implemented national strategies and seized market 

opportunities arising from the construction of the 

financial artery of the “Belt and Road” initiative and 

Chinese enterprises’ “Going Global” initiative. It 

promoted the establishment of overseas institutions 

in an organised manner and pushed forward the 

integrated development of its domestic and overseas 

operations, thus continually enhancing its global service 

and support capacities and sharpening its market 

competitiveness.

As at 30 June 2017, the balance of due to customers 

and loans of the Bank’s overseas commercial banking 

operations amounted to USD410.248 billion and 

USD347.628 billion respectively, an increase of 10.04% 

and 12.65% compared with the prior year-end. In 

the first half of 2017, the Bank’s overseas commercial 

banking operations achieved a profit before income 

tax of USD4.561 billion, accounting for 22.29% of 

the Group’s total profit before income tax. The Bank 
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continued to lead its domestic peers in international 

operations in terms of business scale, profitability and 

the overall proportion of its internationalised business.

Regarding branch distribution, the Bank proactively 

kept up with the financial services demands of global 

customers, accelerated the distribution of institutions in 

countries along the “Belt and Road”, so as to improve 

its global service network and provide comprehensive 

financial services for customers. As at 30 June 2017, 

overseas institutions of the Bank totalled 542, covering 

51 countries and regions across six continents, of which 

20 countries are along the “Belt and Road”.

For corporate banking, the Bank focused on the “Blue 

Ocean” of cross-border business, improving its global 

customer service system and cross-border financing 

product and service system. Through high-end products 

including syndicated loans, project financing, M&A 

financing and private equity financing, the Bank 

prioritised support for cross-border investment and 

the international industrial-capacity cooperation of 

Chinese enterprises in the global market, assisting with 

their “Going Global” initiative and helping them break 

into mainstream international markets. It also helped 

overseas enterprises enter the Chinese market through 

the “Bringing In” initiative, creating mutual benefit. In 

addition, the Bank strengthened business cooperation 

with domestic policy financial institutions, international 

multilateral organisations and guarantee agencies, so 

as to provide more support and deliver better services 

to the major projects of countries along the “Belt and 

Road”.

For personal banking, the Bank provided “one-

stop” financial services for personal “Going Global” 

customers by leveraging the advantages of its global 

network. Its account opening witness service covered 

18 countries and regions. The Bank pushed forward the 

characteristic development of its cross-border payment 

business and continued to build cross-border credit 

card marketing brands such as “Global Splendours 

in One Card” and “BOC Overseas E-shopping”. 

Targeting customers making cross-border business trips, 

studying abroad and shopping overseas, it launched 

the “Traveller’s Credit Card + Multi-currency Credit 

Card + Overseas Student Card” product portfolio and 

upgraded the “basic cashback + products cashback + 

additional special offers” marketing system in order to 

diversify its cross-border services. The Bank accelerated 

the issuance of credit cards and the development of 

overseas acquiring business, advanced the R&D of such 

new products as Sydney UnionPay Cards, Malaysia 

Diamond Cards and Singapore Sheng Siong Co-branded 

Cards, and supported overseas branches to expand their 

MPOS and online acquiring business so as to further 

enhance their influence in local payment markets. The 

Bank continued to build its system platform for the 

issuance of overseas debit cards and launched UnionPay 

dual-currency (RMB and local currency) debit cards 

and Visa and MasterCard single currency debit cards. 

Overseas institutions of the Bank that issued debit card 

products now cover 17 countries and regions.

For financial markets business, the Bank continued to 

leverage the advantages arising from its integrated 

domestic and overseas businesses, enriched its overseas 

trading products and leveraged its overseas trading 

centres to give more support to regional branches, 

thus building a more solid basis for its overseas trading 

business. The Bank accelerated the development of 

its global custody system and improved its global 

network. It continually improved its overseas custody 

service capability and pushed forward the rapid growth 

of the custody business of its overseas institutions, 

thereby providing integrated services for the cross-

border investment of QDIIs and other “Going Global” 

customers. Following the issuances of the first bonds 
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with “Belt and Road” concept in 2015, the Bank 

successfully issued another two bonds in the same 

theme totalling USD3.6 billion equivalent. These bonds 

have attracted global funds to the “Belt and Road” 

projects, effectively supporting the construction of the 

financial artery of the “Belt and Road” initiative.

For clearing business, the Bank continuously 

improved its cross-border RMB clearing capabilities 

and consolidated its position on the leading edge of 

international payments. In the first half of 2017, the 

Bank’s cross-border RMB clearing transactions totalled 

RMB167.92 trillion, up by nearly 12% compared with 

the same period of the prior year, maintaining first 

place in global markets. The Bank successfully joined 

the UK’s Clearing House Automatic Payment System 

(CHAPS) as a shareholder and as the first Asian full 

direct participant. It joined SWIFT Global Payment 

Innovation (GPI), sent out the first GPI payment globally 

and launched “BOC-GPI” (Bank of China, Global 

Payment Intelligence) remittance product, significantly 

enhancing customer experience in the field of cross-

border payment.

For e-banking, the Bank further expanded the coverage 

of its overseas e-channel services, promoting overseas 

online services in Bank of China Srbija A.D. Beograde 

and Bank of China (UK) Limited Dublin Branch, etc., 

thus extending its overseas presence to 46 countries 

and regions. It accelerated the expansion of its overseas 

mobile financial services, making personal mobile 

banking services available for Bank of China (Canada) 

and Vientiane Branch. In addition, it further improved 

service functions for overseas online banking, telephone 

banking and SMS banking.

BOCHK

In the first half of 2017, BOCHK implemented the 

Group’s strategies, captured development opportunities 

in the market and achieved satisfactory performance 

in its core businesses. Its major financial indicators 

remained at solid levels with good results achieved 

in key business areas. It expedited the regional 

development plan, with steady progress achieved in 

business restructuring in the ASEAN region. It continued 

to develop the Hong Kong market and remained 

committed to expanding its cross-border business. It 

also accelerated business diversification and saw good 

results in the development of its key business platforms. 

BOCHK continued to integrated its business channels 

and promote technological innovation in order to 

raise the intelligent service levels of its products and 

services. As at 30 June 2017, BOCHK’s issued share 

capital was HKD52.864 billion, total assets amounted 

to HKD2,639.964 billion and net assets reached 

HKD241.737 billion. In the first half of 2017, BOCHK 

achieved a profit for the period of HKD17.603 billion.

BOCHK stepped up the implementation of its regional 

development plan with orderly progress made in asset 

integration. On 27 March 2017, it successfully completed 

the disposal of Chiyu Banking Corporation Limited. 

On 9 January 2017, it completed the share acquisition 

of Bank of China (Thailand) Public Company Limited. 

On 28 February 2017, it entered into asset purchase 

agreements with the Bank in relation to the acquisition 

of the Indonesia Business and the Cambodia Business, 

respectively, and completed the acquisition of the 

Indonesia Business on 10 July 2017, which represented 

another step forward in its business restricting in ASEAN. 

BOCHK further refined the management system and 

mechanism of its ASEAN entities, while continuing to 

integrate its operations and promote collaboration to 

create further regional synergy.
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By leveraging its competitive edge, BOCHK 

outperformed the market in key business areas. Total 

deposits and loans grew satisfactorily ahead of the 

market, which further increased BOCHK’s market share 

in Hong Kong. Its asset and liability structure was also 

optimised, with asset quality outperforming the local 

market. In addition, it diversified its corporate finance 

business and arranged a number of major syndicated 

loans, financing projects for cross-border merger and 

acquisition transactions and major bilateral financing. 

As a result, BOCHK remained the top mandated 

arranger in the Hong Kong — Macau syndicated loan 

market. It also made progress in product and service 

innovation and continued to increase its market 

share in the local industrial and commercial sector. 

Moreover, BOCHK maintained its leadership in the 

UnionPay merchant acquiring and card issuing business 

in Hong Kong. Other developments during the period 

included the acquisition of government and institutional 

customers and the deepening of the new service model 

for its wealth management business. It also continued 

to enrich its product offering and refine its business 

structure, which resulted in further growth in the 

number of mid- to high-end customers and the scale of 

assets under wealth management.

BOCHK capitalised on the Group’s global network 

coverage and expanded its cross-border business. 

Through strengthened collaboration within the Group 

and a focus on product and service innovation, BOCHK 

remained committed to providing a diversified range 

of financial services to Chinese enterprises’ “Going 

Global” initiatives and corporates in countries along the 

“Belt and Road”, with the aim of helping the Group’s 

construction of the financial artery of the “Belt and 

Road” initiative. It also made a concerted effort to 

acquire major projects in the region and broadened 

its cooperation with non-Chinese and leading local 

enterprises, which further increased its market share 

and influence in the ASEAN region. Additionally, 

BOCHK enhanced its business development in Free 

Trade Zones, captured opportunities arising from the 

Guangdong-Hong Kong-Macau Bay Area, expedited 

the establishment of its cross-border financial service 

centre and expanded its cross-border financing and 

cross-border cash pooling businesses. With outstanding 

products and a new cross-border service model in place, 

BOCHK met demand from Chinese mainland customers 

for overseas asset deployment and succeeded in 

increasing the number of these customers.

BOCHK elevated its competitive edge in the financial 

markets and expedited the development of its 

key business platforms. In the course of proactive 

expansion of its treasury business, progress was 

made in enhancing its trading capabilities and 

income generation through product innovation 

and service optimisation. It continued to establish 

business relationships with overseas central banks 

and international sovereign institutions for diversified 

income generation. In addition, BOCHK consolidated 

and enhanced its leading position in the banknotes 

market, reinforced its cross-border business and 

explored the ASEAN market. In the global RMB clearing 

business, BOCHK expanded its competitive advantage 

and achieved stable growth in clearing business 

conducted through China’s Cross-border Interbank 

Settlement System (CIPS). It also continued to step up 

efforts to diversify its operations and build key business 

platforms, including credit cards, private banking, life 

insurance, asset management, cash management, 

custody and trust as well as securities and futures, 

achieving growth in both the number of clients 

acquired and business scale.

BOCHK refined business processes and promoted 

innovation in FinTech. Both online and offline channels 

were integrated so that they are more customer-
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centric as part of the overall drive to bring technology 

and business closer together for more intelligent 

products and services. In the branch transformation 

project, BOCHK fully utilised its most extensive 

network coverage in Hong Kong and continued to 

transform its single brand retail branches into multi 

brand branches for serving personal and corporate 

customers. This increased its overall service capabilities 

for SME customers and mid- to high-end personal 

clients. BOCHK also invested further in technological 

innovation by pioneering blockchain technology for 

trade finance and completed the first case with this 

technology. Moreover, it launched applications in 

biometric authentication, such as logins for mobile 

banking through fingerprint authentication and the 

pilot use of artificial intelligence, all of which were 

part of the effort to raise the intelligent service levels 

in its network and promote development of FinTech in 

Hong Kong. BOCHK also stepped up the development 

of mobile payment services and became one of the 

first banks to provide Apple Pay for UnionPay debit 

cardholders. It began cooperating with internet and 

telecommunication companies to provide a better 

customer experience.

BOCHK was awarded “Best Trade Finance Bank in 

Hong Kong” and “Best Trade Finance Deal in Thailand” 

from The Asian Banker, “Hong Kong Domestic 

Cash Management Bank of the Year” and “Hong 

Kong Domestic Foreign Exchange Bank of the Year” 

from Asian Banking and Finance, and “Best FinTech 

(Emerging Solutions/Payment Innovation) Gold Award” 

at the “Hong Kong ICT Awards 2017”. It received the 

“Best SME’s Partner Gold Award 2017” from the Hong 

Kong General Chamber of Small and Medium Business 

for having achieved the Best SME’s Partner Award for 

ten consecutive years.

(Please refer to the BOCHK Interim Report for a full 

review of BOCHK’s business performance.)

Diversified Business Platforms

The Bank gave full play to the competitive advantages 

arising from its diversified business platforms and 

actively seized opportunities arising from the “Belt and 

Road” initiative and the development of national multi-

layered capital markets. By focusing on its specialised 

business areas, deepening business collaboration and 

promoting cross-selling and product innovation, it 

enhanced synergies across the Group while providing 

comprehensive and high quality financial services to 

customers.

Investment Banking Business

BOCI

The Bank is engaged in investment banking through 

BOCI. As at 30 June 2017, BOCI had issued share 

capital of HKD3.539 billion, total assets of HKD71.971 

billion, net assets of HKD16.715 billion, and realised a 

profit for the period of HKD0.922 billion.

BOCI proactively grasped the strategic opportunities 

arising from the “Belt and Road” and Chinese 

enterprises’ “Going Global” initiatives, mixed 

ownership reforms of state-owned enterprises and the 

development of the Guangdong-Hong Kong-Macau 

Bay Area. It constantly strengthened market judgment 

capabilities, reinforced internal controls and improved 

risk management practices. With the guiding principle 

of “customer-led, technology-assisted, innovation-

driven”, BOCI strived to establish interconnected and 

multilateral partnerships and to build a customer-

focused ecosystem based on “cooperation for mutual 

growth and prosperity”.

Optimising its merger and acquisition business 

structures while enhancing its global service capabilities, 

BOCI steadily expanded its equity underwriting and 

financial advisory business. Its bond issuance and 

underwriting businesses continued to maintain a 

leading position in the debt capital markets, and it 
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continued to expand its footprint in Southeast Asia and 

Europe. Developing and enhancing its trading system at 

a steady pace, it remained a leader in the Hong Kong 

brokerage and warrant markets.

BOCI broadened the scope of cross-border cooperation, 

expanded its sales and service network and accurately 

captured market trends. Having published an in-

depth bilingual “Belt and Road” report, the value and 

influence of its research “think tank” continued to 

increase. BOCI-Prudential Asset Management Limited 

maintained its position as a top-ranked service provider 

in the Hong Kong Mandatory Provident Fund market 

and Macau pension market. The new “BOCIP Shenzhen 

Growth Fund” was also launched to further enrich its 

investment fund portfolio.

By tapping the opportunities arising from capital market 

development in the Chinese mainland and by exploring 

promising projects in newly emerging industries, 

BOCI effectively grew its RMB equity investments. It 

established a bulk commodity business platform in 

the Chinese mainland and built up a cross-border 

trading channel. By fully leveraging its self-clearing 

system, BOCI provided clearing services on the London 

Metal Exchange (LME) and InterContinental Exchange 

Europe (ICE Europe) to other Chinese securities firms. 

Strengthening and enhancing its private banking and 

asset management businesses, BOCI recorded steady 

development in trust services. Adapting to market 

trends, BOCI launched several new products to further 

diversify its revenue sources.

BOCI China

The Bank is engaged in securities-related business in the 

Chinese mainland through BOCI China. As at 30 June 

2017, the registered capital, total assets and net assets 

of BOCI China were RMB2.500 billion, RMB43.575 

billion and RMB11.082 billion, respectively. It realised 

a profit for the period of RMB0.562 billion for the first 

half of 2017.

BOCI China adhered to a robust and aggressive 

development principle, complying with regulation 

trends and holding fast to the compliance bottom line. 

Emphasising a customer-centric approach, BOCI China 

firmly implemented the “Transition + Synergy” strategy. 

It further transformed its investment banking business 

to a diversified model, namely “investment bank + 

commercial bank”, “investment bank + investment” 

and “domestic + overseas”, aiming to enhance its 

core competitiveness and improve its brand reputation 

and market influence as an investment bank with 

commercial banking features. In particular, it promoted 

a shift towards wealth management for its brokerage 

business, a shift to active management for its asset 

management business and a shift to integrated financial 

solution packages for its investment banking division.

BOCIM

The Bank is engaged in fund management business in 

the Chinese mainland through BOCIM. As at 30 June 

2017, BOCIM’s registered capital, total assets and net 

assets totalled RMB0.1 billion, RMB3.003 billion and 

RMB2.305 billion respectively. BOCIM realised a profit 

for the period of RMB0.446 billion compared with the 

same period of the prior year, up by 6.44%, as a result 

of steadily improving profitability.

BOCIM performed stable and sound internal control 

and risk management, and its brand and market 

reputation improved. As at 30 June 2017, BOCIM’s 

AUM for publicly offered funds reached RMB285.9 

billion.
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Insurance

BOCG Insurance

The Bank is engaged in general insurance business in 

Hong Kong through BOCG Insurance. As at 30 June 

2017, BOCG Insurance reported issued share capital of 

HKD3.749 billion, total assets of HKD7.980 billion and 

net assets of HKD4.015 billion. In the first half of 2017, 

BOCG Insurance achieved gross written premiums of 

HKD1.088 billion and a profit for the period of HKD76 

million, remaining at the forefront of the Hong Kong 

general insurance market.

BOCG Insurance accelerated its business restructuring 

and intensified the expansion of its high-quality 

business. It continuously reinforced channel building, 

strengthened intra-group synergies and provided 

comprehensive financial services to customers. 

In coordination with the interactive development 

between corporate and individual businesses, BOCG 

Insurance developed featured products to cater to 

the needs of targeted customer groups. It improved 

the effectiveness of its marketing, mining potential 

demand by providing “multiple insurances to one 

client”. It continued to expand its sales channels with 

the aim of discovering potential business opportunities 

in the life insurance market. In addition, the company 

used the bancassurance mechanism to pursue win-

win cooperation. Through active collaboration with 

agents and various Chinese-funded enterprises, BOCG 

Insurance also launched specialised products such as 

aircraft insurance and hull insurance. It established 

stronger business relationships with international 

reinsurers and agents and built innovative reinsurance 

channels, thus satisfying customers’ needs more 

effectively.

BOC Life

The Bank is engaged in life insurance business in 

Hong Kong through BOC Life. As at 30 June 2017, 

BOC Life’s issued share capital was HKD3.538 billion, 

total assets amounted to HKD121.837 billion and net 

assets amounted to HKD8.239 billion. In the first half 

of 2017, BOC Life recorded a gross premium income 

of HKD10.539 billion and a profit for the period of 

HKD0.582 billion.

BOC Life made use of its multiple distribution channels 

to develop innovative products and value-added 

services, which further enhanced its competitiveness. 

Products launched during the review period included 

SmartUp Whole Life Insurance Plan, Target 5 Years Plus 

Insurance Plan, Enhanced Hospital & Surgical Rider, 

BestCare-Pro Critical Illness Plan and MaxiGrowth ULife 

Insurance Plan. These products have been meeting the 

needs of local and high net worth customers as well 

as visitors to Hong Kong. BOC Life also made use of 

innovative technology to improve customer experience 

by launching the first online hospital cash claims 

platform in Hong Kong, namely “Easy Claims”, for real-

time approval. Additionally, it pioneered the adoption 

of Electronic Bill Presentment and Payment service for 

premium payments. New customer service centres were 

also set up by BOC Life, which came equipped with 

facilities such as a “pre-underwriting engine”, the first 

of its kind in the market. This enabled it to provide a 

one-stop integrated life insurance services for visitors to 

Hong Kong and high-end customers.

BOC Insurance

The Bank is engaged in property insurance business in 

the Chinese mainland through BOC Insurance. As at 30 

June 2017, BOC Insurance reported registered capital 

of RMB4.535 billion, total assets of RMB13.046 billion 
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and net assets of RMB4.995 billion. In the first half of 

2017, it achieved gross written premiums and a profit 

for the period of RMB2.978 billion and RMB88 million 

respectively.

In response to the opportunities brought about by the 

implementation of the “Belt and Road” initiative, BOC 

Insurance accelerated the pace of its overseas business 

development. For large-sized domestic “Going Global” 

enterprises, it successfully provided overseas property 

insurance, erection-all-risks and advance-loss-of-

profits (EAR & ALOP) insurance and employer’s liability 

insurance services for employees assigned abroad. In 

the first half of 2017, BOC Insurance provided insurance 

services for 75 overseas projects with associated written 

premiums of RMB170 million, an increase of 79% 

year-on-year. It vigorously followed the requirements 

of the China Insurance Regulatory Commission (CIRC) 

regarding the second commercial auto insurance 

premium reform. It also accelerated innovative 

business development. Telesales and internet-based 

insurance business maintained steady growth. In 

addition, it actively shouldered its social responsibilities 

by responding immediately and working tirelessly to 

handle a variety of insurance claims. It launched a 

timely emergency mechanism to deal with natural 

disasters and major accidents. By taking such measures 

as providing a green channel for claims, prepaid claims 

and introducing well-known third-party institutions 

at home and abroad, it ensured claims were treated 

fairly, impartially and quickly, thus reducing pressure on 

customers after disasters and providing strong support 

to customers in terms of restoring production. In this 

way, it gained high recognition among customers. 

It maintained an A- rating by Standard & Poor’s in 

recognition of its clearly enhanced overall capabilities.

BOC-Samsung Life

The Bank is engaged in life insurance business in the 

Chinese mainland through BOC-Samsung Life. As at 

30 June 2017, BOC-Samsung Life recorded registered 

capital of RMB1.667 billion, total assets of RMB11.466 

billion and net assets of RMB1.250 billion. In the first 

half of 2017, it realised written premiums of RMB3.533 

billion and a profit for the period of RMB -6 million.

BOC-Samsung Life focused on the core essence of 

insurance and vigorously developed regular premium 

sales and high-value business so as to optimise its 

business portfolio. In the first half of 2017, BOC-

Samsung Life realised a 198% year-on-year increase 

in regular premiums sales and a 286% year-on-

year increase in long-term savings revenues and risk 

protection business premiums. It accelerated the 

promotion of its investment capability, improved 

its credit rating system, developed its investment 

management system and obtained CIRC credit risk 

management qualification recordation. Aiming to 

improve customer services, it added life insurance sales 

to BOC “smart counters” and promoted WeChat-based 

services, for which the self-service policy endorsement 

items available increased to 20. Its official WeChat 

account enrolled more than 26% of its policyholders. 

It also launched a mobile app for group medical 

insurance self-service claims and updated the follow-

up service for new policies to 7×12 hours. More than 

98% of its claims were awarded. It also innovated its 

product package, introducing pension annuity product 

“ZunXiangJinSheng” for retired people and medical 

insurance product “AnYouXiangBan” for heavy medical 

costs coverage need, and upgrading the life insurance 

product “ZunXiangJiaYing 2” for mid- and high-end 

customers.
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Investment Business

BOCG Investment

The Bank is engaged in direct investment and 

investment management business through BOCG 

Investment. As at 30 June 2017, BOCG Investment 

recorded issued share capital of HKD34.052 billion, 

total assets of HKD100.544 billion and net assets of 

HKD58.299 billion. In the first half of 2017, it recorded 

a profit for the period of HKD1.340 billion.

BOCG Investment implemented the Group’s overall 

strategies and continuously strengthened the guiding 

role of business innovation. By pushing forward 

its transformation from investment to investment 

management, BOCG Investment made steady progress 

in business performance. It grasped the strategic 

opportunities brought by the “Belt and Road” 

initiative and expanded its investment layout. BOCG 

Investment took advantage of its fund platform and 

increased the size of its managed assets. It initiated the 

establishment of the “BOC Feature Towns Construction 

Fund”. It exploited investment opportunities in 

emerging industries and invested in DJI-Innovations. 

It expanded its asset securitisation businesses and 

successfully launched the “BOC — CMS Beijing Metro 

World Centre ABS”, the first of its kind for a bank. 

BOCG Investment diversified its financing channels 

and issued the first interbank venture capital Panda 

Bond in the public market. It actively fulfilled its 

social responsibilities by investing RMB1 billion to set 

up the “BOC Western China Logistics Fund” and by 

establishing “BOC Philantropy”, a platform for targeted 

poverty alleviation. By strengthening post-investment 

management and exit management, BOCG Investment 

realised its sustainable development objectives.

BOC Aviation

The Bank is engaged in the aircraft leasing business 

through BOC Aviation. BOC Aviation is one of the 

world’s leading aircraft operating leasing companies 

and is the largest aircraft operating leasing company 

headquartered in Asia, as measured by the value of 

owned aircraft. As at 30 June 2017, BOC Aviation 

recorded issued share capital of USD1.158 billion, total 

assets of USD14.405 billion and net assets of USD3.537 

billion. In the first half of 2017, it recorded a profit for 

the period of USD0.240 billion.

BOC Aviation continued to pursue sustainable growth, 

expanded its balance sheet steadily and promoted its 

position and influence in the aircraft leasing industry. 

Actively supporting the “Belt and Road” initiative, it 

leased more than 60% of its aircraft to airlines of the 

“Belt and Road” countries. BOC Aviation maintains 

an active aircraft portfolio management strategy and 

had an average owned fleet age of 3.1 years as at 

30 June 2017, one of the youngest aircraft portfolios 

in the aircraft leasing industry. The company actively 

targets customer demand, builds on its existing order 

book and invests in new technology aircraft to pursue 

sustainable growth. As at 30 June 2017, it had an 

owned and managed fleet of 297 aircraft. Including 

the 29 additional new aircraft committed for purchase, 

BOC Aviation had commitments to acquire 196 aircraft, 

delivering through to 2021. BOC Aviation continues 

to maintain solid financial strength. In the first half of 

2017, it raised around USD1.1 billion in debt financing, 

including a USD0.5 billion benchmark bond offering in 

the Regulation S market, further diversifying its debt 

investor base. BOC Aviation has corporate credit ratings 

of A- from Standard & Poor’s and Fitch.

(Please refer to the BOC Aviation Interim Report for a 

full review of its business performance.)
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Service Channels

As the most internationalised and diversified bank in 

China, the Bank established specialised and diversified 

service channels and provided comprehensive financial 

services to customers in the Chinese mainland and 

many countries and regions. It was also dedicated to 

advancing the coordinated development of its physical 

outlets and e-channels, as well as providing customers 

with an integrated and consistent experience through 

interactions across different channels. By integrating IT 

systems and financial services, the Bank has streamlined 

its banking services and ensured that “one-point 

access” will trigger “whole-process response”, allowing 

it to satisfy customers’ needs anytime, anywhere.

Outlet Development

The Bank continued to carry forward its programme 

to upgrade outlets towards smarter functionality. 

Triggered by the investment in “smart counters”, it 

promoted the transformation of outlets in terms of 

outlet hall management, labour integration, sales 

service concepts and risk control systems. In this way, it 

enhanced its outlets’ adaptability to the “new normal” 

of financial competition in the internet era. As at 

the end of June 2017, a total of 5,495 outlets in the 

Chinese mainland had completed the further upgrade 

and transformation towards smarter functionality, 

which led to significantly optimised business processes.

The Bank consistently improved the management 

and operations of its outlets. It continued to optimise 

its outlet performance evaluation system. The Bank 

differentiated the competitive advantages of its outlets, 

accelerated their development and transformation, 

extended its service channels and improved its financial 

services in county regions. It allocated more marketing 

personnel to its outlets with the aim of improving their 

overall marketing capacity. It also reinforced the risk 

management of various businesses within the outlets to 

improve comprehensive efficiency in business growth.

As at 30 June 2017, the Bank’s domestic commercial 

banking network (including Head Office, tier-1 

branches, tier-2 branches and outlets) comprised 

10,674 branches and outlets, domestic non-commercial 

banking institutions totalled 339, and institutions in 

Hong Kong, Macau, Taiwan and other countries and 

regions totalled 542.

Unit: single item, except percentages

Items

As at

30 June 2017

As at

31 December 2016 Change (%)

ATM 45,210 46,810 (3.42%)

Smart counter 11,245 253 4,344.66%

Self-service terminal 34,302 36,083 (4.94%)

Self-service bank 14,735 14,444 2.01%
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Internet Finance

With the increasingly rapid development of its internet 

finance business, the Bank’s e-channel customers 

have become consistently more active and more loyal, 

leading to rapid growth in the volume of its mobile 

banking business. This in turn gave strong momentum 

to its customer service and business development. In 

the first half of 2017, the Bank’s substitution ratio 

of e-banking channels for outlet-based business 

transactions reached 94.36%, while its e-channel 

transaction amount reached RMB89.65 trillion, an 

increase of 18.88% year-on-year. Specifically, mobile 

banking transaction volumes hit RMB4.81 trillion, an 

increase of 50.78% compared with the same period 

of the prior year, making mobile banking become 

the online trading channel that has the most active 

customers.

Unit: million customers, except percentages

Items

As at

30 June 2017

As at

31 December 2016

Change 

(%)

Number of corporate online banking customers 3.2719 3.1408 4.17%

Number of personal online banking customers 140.9395 133.7110 5.41%

Number of mobile banking customers 104.2376 94.3995 10.42%

Number of telephone banking customers 113.1982 111.2993 1.71%

The Bank continuously intensified its mobile finance 

strategy and fully enhanced its e-channel service 

capability. For mobile banking, through entrance 

integration, product integration, information 

integration and process integration, the Bank initially 

established an integrated mobile finance portal. 

Through revisions to page display and interaction and 

the application of fingerprint and image recognition 

and other technologies, the portal delivered a 

significant improved customer experience. In addition, 

featured modules based on special scenarios were 

introduced, including cross-border finance, asset 

management, consumer finance and mobile payment. 

For WeChat banking, the Bank introduced a “one-

on-one” customer relationship manager service and 

diversified information push notification service, as well 

as launching “Quotation” and other features to its 

WeChat client. It further upgraded the functions of its 

online banking, telephone banking and SMS banking, 

thus improving customer experience.

The Bank’s competitive advantages in its key internet 

finance businesses began to emerge. Continuing 

to innovate in internet payment products, the Bank 

took the lead in launching a QR code-based payment 

product, meeting the requirements of China UnionPay. 

It launched the near field payment product “AND 

Quick Pass” in collaboration with China Mobile 

and a wearable payment product with Huawei, and 

successfully completed its first transaction on the 

internet payment clearing platform for non-bank 

payment institutions, as the first online bank on the 

platform. The Bank pushed forward the building of 

a one-stop BOC financial supermarket, upgrading 11 

kinds of investing and financing services including BOC 

wealth management, consigned funds and two-way 

foreign exchange trading, with a focus on “optimising 

process and promoting experience”. It enhanced 

the “E Rong Hui” mobile treasury operation service, 

enriching professional market analysis such as Everyday 

Forex News and evaluation. In the first half of 2017, 
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trading volumes achieved an increase of more than 

100% compared with the same period of prior year. It 

continued to expand the customer base for the “BOC 

E-Credit” online consumption-oriented credit product 

and promoted rapid and sound business development 

by fully adopting big data analysis and scenario fusion 

technology. The “BOC Easy-trade Cyber-tariff” business 

continued to maintain a leading position in the market, 

with market share increasing by 0.77 percentage point 

compared with the prior year-end. The Bank improved 

its big data-based insight ability and optimised its 

customer profiling through big data applications. It also 

deepened the application of big data in risk control and 

developed big data risk control models and enterprise 

association map applications.

The Bank sped up the development of a new-

generation customer service system. By building a smart 

customer service centre with new internet technologies 

and enhancing services through system integration, it 

promoted the transformation of its customer service 

centres towards decision-making support and customer 

relationship management.

Information Technology Development

Unswervingly guided by innovations in information 

technology, the Bank kept improving its IT governance 

system and promoted the integrated development of 

information technology within the Group to vigorously 

facilitate implementation of the Group’s diversification 

strategy.

The Bank reinforced the construction of its globally 

integrated information technology. It steadily rolled 

out its overseas information system integration and 

transformation project in Hong Kong and Macau, 

supported information system development in newly 

established overseas institutions, successfully realised 

information system version unification, centralised 

deployment and integrated operation and management 

of over 50 overseas institutions across the world. It 

launched key projects including asset management, 

cross-border matchmaking services for SMEs, “Mobile 

Banking 3.0”, “smart counters”, bank-wide customer 

information integration and others, which enabled 

it to handle business more efficiently and offer 

better customer services, thus supporting its business 

development.

The Bank followed a technical development route 

that gives equal emphasis to centralised and 

distributed architectures, so as to boost the strategic 

transformation of its technical architecture. It carried 

out a series of foundational projects such as building 

a distributed private cloud platform, creating a 

big data technical platform and exploring scenario 

applications. It also continued to enhance its high-

availability and disaster-recovery backup systems so 

as to lay a foundation for the long-term development 

of the Bank’s information technology capacity. 

Adapting to development trends in the digital era, the 

Bank conducted research into the advancement and 

applications of such novel technologies as artificial 

intelligence (AI), biometric identification, blockchain and 

quantum communication, and focused on studying how 

to apply AI technology to risk prevention and control, 

customer experience, business transactions, security 

operation, etc.


